PHILIP MORRIS U.S.A. 


_ INTER-OFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, N.Y. 10017 


TO: 


Select Field Sales Personnel 


FROM: D. Nelson 

SUBJECT: Bucks Sampling Program 


DATE: December 3, 1990 


A product sampling program for Bucks will be conducted during January in 
the twelve markets on the attached list. Six markets will have sampling 
activities January 9-18. Sampling will be conducted in the remaining six 
markets January 23-31. The program will be implemented by an outside 
sampling agency. The agency (Phoenix Marketing & Research) is 
investigating sites and schedules for their teams to distribute Bucks 
sample 6's in each market. 


Sampling will be conducted at local market events and gathering sites 
versus undirected street sampling. All locations will be relatively "low 
visibility" private and public locations that are pre-arranged siterf 


Examples of these locations are: 

professional or local football games 
basketball or other arena activities 
0 municipal/civic events 

0 street fairs 

0 music concerts 

° harvest festivals 

° flea markets 


(exterior) 
(exterior) 



And any other special events/shows that might appear on a Chamber of 
Commerce calendar. 


Your name has been given to the sampling agency as the local contact for 
your market. They will be contacting you in the near future. 


cc: 


J. chaump 
J. Nellenbach 
S. Sabella 


RD' S 
SD's 
SOPM's 


Source: https://www.industrydocuments.ucsf.edu/docs/jtby0004 
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